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Abstract:

This article is interested in looking at the requirements of women to invest in life insurance policies and their
participation in this secured investment. In modern society, women are now equal partners in a family and are
also important earning members and decision-makers. The major need of women is financial protection and
hence a change in their savings and investment pattern is pertinent. Ensuring the financial protection of women
is an extremely important concern considering they make up almost half the country's population.
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I. INTRODUCTION:

A few decades back in India, women were not seen working outside their local area due to a lack of
education and skills and also due to social pressure. They were not allowed to step out of the house because of
their family reputation. They were not allowed to take education. They were dependent upon their family
partner. In any unforeseen events, their situation would be very precarious as she would not have adequate
education or knowledge about finance and earnings about the family. Normally women in India save money for
their family and children's education and marriage and to fulfil the other goals of their life. Women's traditional
investment options secure investments like Gold, post office savings, Bank Fix deposits, Precious metals, etc.
women mainly prefer to invest in Gold.(Dr.D.Chitra & Mahalaxmi, 2020)

After the Globalization economy started opening and women started getting involved more and more in
all fields including education. People have started recognizing the importance of education for women and
today we find many highly educated women in all sectors. (Devi Mohan 2016) The role of women is changing
due to changes in the educational system, economic policies, political developments, cultural changes,
technological advancement, etc. Now women started getting control over the resources and women are
managing their duties like home and job perfectly ( Priya Vasugadekar, 2014). In an urban area, it has become a
need for women to work and contribute to the family needs of financial independence and lifestyle affordability.
As men and women are both employed, they may have independent investment ideas and may act differently.
Men are in general are more aggressive in their investment decisions and women are seen to invest in savings
and safest investments. Most of the men prefer to invest in equity shares, real estate, fixed deposits, etc. They
invest with an aim of appreciation in capital, wealth creation retirement and education, and marriage of children.
On the other hand, women traditionally preferred investing in Gold, jewelry because they feel that was the safest
investment. (Backman, Maurie, 2018)

Some studies conducted in this area indicate that in Indian society there are very few real examples
where women participate in the decision-making process in the family. It was also found that women in an
urban area do have the financial freedom to take a decision not only concerning their investment but also for the
family as a whole. (Ms. S. Pradeepa, A. Ananth, 2017) According to a study conducted by Smriti Chand (2018)
it was observed that Women's participation in decision-making is directly correlated with their income
generation in the household. (Smriti Chand, 2018) But now a day’s awareness of women toward investment is
also on the rise. Their investment attitude is inclined towards safety, protection for the family but they are ready
to explore new avenues to achieve the same levels of security.

Globalization of the Indian life insurance sector and the entry of private players resulted positively in
this sector. Companies selling life insurance products are now geared up to meet the challenges of increasing
market share, meeting the customer's expectations, and providing better services to customers. As per the IRDA
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report, there are 23 private companies and 01 public sector Company that provides life insurance policies to the
people. (Sunil Kumar et al. , 2012)

The financial sector is taking into account that women are essentially different from men, due to their
inherent natural biological differences and socio-economic systems. (Stephen Diacon, 2002)This presents a
huge opportunity and will require targeted and gender-differentiated product and sales strategies based on new
research on women's psychology related to financial matters. As more data about women's lifestyles are
becoming available, this needs to be analyzed correctly to conclude how women perceive Life insurance as their
savings product. (Anuradha, 2015)

Life insurance is one category that offers significant protective tools to safeguard the family from
financial hardship. Insurance can help increase their ability to mitigate risks and effectively manage unforeseen
events. (Sandeep Chaudhary, 2016)Insurance not only prevents women from relying only on traditional risk
management mechanisms such as selling assets, high-interest-rate lending, or pulling children out of school but
also it empowers the women, and generate positive impacts on women's labor and asset productivity, children's
education, health and thereby contribute to a stabilization of income and finally, improve conditions that can
help them sustain with the financial support. (Dr. B.M.Ghodeswar,2006)

A sound financial plan covers a woman's needs to go forth and achieve milestones without looking
back. What is required is a fundamental shift in their savings and investments patterns and a greater to empower
a sense of financial life protection. (Sandeep Chaudhary, 2016)

II. WHY WOMEN SHOULD TAKE INITIATIVE TO INVEST IN LIFE INSURANCE:
Life insurance is an attractive and important tool, for every woman that helps her to address major expenditures
during her lifetime. It is as plain as taking care of individual financial needs and continuing to be independent.
Some of the reasons found why women require to invest in Life insurance as an Investment:

. Create a safety net: Life insurance policies helps to prepare every woman to face unforeseen events
and protect their families from financial hardship. We can say as life insurance create a safety net by securing
her responsibilities.

. Future Protection: Working women share the responsibilities with the spouse by protecting the family
financially, taking care of children and elderly parents, in this situation life insurance gives her mental peace of
having a protected future for the family.

. Retirement planning: Long-term financial activities may include taking the right term of life
insurance plan and decide how to invest in her retirement plan. Even if the woman is single, getting herself
insured is the best thing to do.

. Outstanding liabilities: This is because term life insurance products will take care of her outstanding
loans expense.
° Additional cost: If a woman is a homemaker, her absence will also make a huge difference to her

family. In such situations, a life insurance policy ensures that all additional costs are taken care of in the absence
of the woman of the house. (Where the father has to take care of the family alone and protect the family
financially also). Life insurance policies support her family even when she is not around.
. Create wealth: A life insurance plan will help her to create wealth by investing in proper life insurance
and will create a good retirement corpus.
In metro cities, the percentage of career-oriented women is more. Some of the women are in such state of mind
that they don't want to get married but many a time they adopt and prefer to be a single mother in such a
situation they need secured fund to meet the expenses. Therefore, investing in a life insurance policy will create
a secure future for herself and her loved ones. (Kamalji Sahay,2019)
3. Growth of life insurance sector: According to the handbook on "Indian Insurance Statistic" published by
IRDA year 2019-2020 there are 23 private life insurance companies and 1 public sector company which is the
Life insurance corporation of India

The private players in the industry have brought a sea change to the Indian life insurance industry.
Insurance companies are now targeting women and offering gender-differentiated products. This is an emerging
area of focus for insurance players as the penetration is low. Looking at the new offices opened by private
players shown a growth of 200% it can be concluded that private players are all set to penetrate the Indian
Insurance market. (Sunilkumar et al., 2012) The state owed insurance company LIC still has the largest number
of offices and wide coverage all over India. (Subhashini et al.,2016) LIC, a state-owned life insurer, offers a
variety of products to cater to the emerging needs of the public and is at the forefront by providing innovative
services to facilitate its policyholder* Life insurance is one of the significant protective tools to safeguard them
as well as their family from financial hardship. As the insurance sector is waking up for women's needs it is
important to focus on women's differentiated products and should focus on providing more plans and facilities
to women. (Akilanayaki, 2017)
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3. Current Life insurance status in India: (according to IRDA annual report 19-20) the insurance density of
the life insurance sector had increased from USD 9.1 in 2001 to reach the highest in 2010 with USD 55.7. Since
then it has started declining up to the year 2013 and again started increasing from 2016. During the year 2019,
the level of life insurance density was USD 58. The life insurance penetration had gone up from 2.15 percent in
2001 to 4.60 percent in 2009. Since then, it has exhibited a declining trend up to the year 2014. Then from 2015
to 2017, it was increasing. After a small decline in 2018 to 2.74, it increased to 2.82 percent in 2019

Chart 1.2: Insurance Penetration in India Chart L.3: Insurance Density in India
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Life insurance in India are developing new products but even through its penetration among different risk group
is low. If the products are developed through analysis of understanding needs, then life insurance coverage of
Indian people can be improved for a longer extent. (Raju S et al. 2017)

4. Women-centric life insurance Plans ( in General ): different life insurance plans cater to the needs of
women in their different life stages. Some of them are given below:

. The first-time investor and term plan under which we will get a tax benefit under sec 80 C of the
Income-tax act. Perfect choice for women at a younger age.

. ULIP's plans perfect for women who are interested in gaining long-term gain. New Mom &
endowment plan is a standard life insurance plan to giving finical protection to your family in your absences.

. Women's & critical illness plans allow every woman to do away with the financial stress of handling
health issues.

. A Retirement plan is a life insurance policy that takes care of the post-retirement need of medical and

living expenses.

5. Women investment in life insurance: Women comprise roughly 49 percent of the total population in India.
Their contribution to the economic activity of the country is significant and is increasing every year. In this
context, a brief analysis was made on the share of women in the life insurance business. Only the number of
policies and first-year premium of individual new business for the year 2019-20 have been considered for the
purpose. (IRDA annual report 19-20)

1. The total number of policies sold in the year 2019-20 stood at 2.88 crores, with a first-year premium
(FYP) of 1.02 lakh crore.

ii. The share of women in the year 2019-20 has decreased to 32 percent in the number of policies and 34
percent in First Year Premium compared to 36 percent and 37 percent respectively in the year 2018-19.

iii. The proportion of women policies in the case of private life insurers was 27 percent and that of LIC
was 34 percent
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Contribution of Women to Share of Women in
Individual First Year Premium Policies Sold
63% 66% 73%

66%

34%

2018-19 2019-20 LIC of India Pwvt. Insurers
W Male W Female M Male M Female

Sources: IRDA Report 2019-20

The table shows women are not adequately insured in India. Women make up 48% of the people in the
country, they owned less than 30% of the total insurance policies sold in India in 2017-2018 and slightly more
to reach 36% in 2018-2019 and in 2019-2020 it reduced to only 34% (IRDAI Annual Report). It also shows that
the ones that own a term insurance plan in India have a risk cover that is just not good enough. On average,
women have a 22% lower risk cover than men in India. An important concern is that almost half of the
population is not insured right. In the current Covid-19 and post-Covid situation, there is greater awareness on
health-related savings and insurance needs but risk cover of Women remains low. This needs to be corrected.

6. New initiatives for women: India First Life Insurance Co. Ltd. has taken, Women First Financial Freedom
Initiative: A research was conducted to understand the key barriers to risk management and saving for the future
with the guidance of Women's World Banking. The target group was semi-urban and rural women in the age
group of 18-50 years that were either part of self-help groups or engaged in menial jobs; typically making a
financial contribution to the household. The survey was conducted with 5500 women and also six Focus Group
Discussions (FGDs) were conducted consisting of 5-6 women each. The insights were incorporated into two
micro offerings by India First Life Insurance. Similar initiatives are being adopted by progressive life insurance
companies and gender-differentiated products are being offered in this space. (IRDA Annual Report 2019-2020)

Scope of a study:

According to the IRDA annual report 19-20 Out of 93 lakh policies bought by women, nearly one-third
policies have come from three States, Maharashtra (11.98 percent), out of 34,737 crores FYP contributed by
women, slightly more than one-third have come from three States, namely, Maharashtra (17.05 percent),
Looking at the above study it has become the need to study Maharashtra state gender-wise policy framing,
distribution and satisfaction in life and non-life insurance products.

III. CONCLUSION:

LIC is also at the forefront of women-related initiatives and has introduced more customized products
and services to facilitate its policyholders. The insurance companies have to work and concentrate on the time
based competition. The policyholders also recommend their friends and relatives to avail themselves of life
cover. So, Life insurance companies needs to frame a strategic marketing plan to retain its existing
policyholders as well as to attract new ones and concentrate also on women-centric life insurance products
farming and marketing.
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C‘nr?c]lq? Lake her own decision in all aspects and

" her values in the family and society.

Senthilkumar ef.g] (2020) conducted “a

study on w .
Tamj) Naduos»m 0 empowerment through SHGs in

ind educatiO;]ObserV ed thatthe lack of knowledge
omenngy ¢ are the main reason for the rural

) hOWing  theiy interest to join SHGS.

|
‘.ll’

L1q
L \\.ls&ue4

Janary 1o March 2021

The  stug
CdY  recommended .
authorities , ¢d  that  Governme
in build!es and NGOsmust show their enth T_T\(.n\
INg SHGs for the rural poor B

Ranjan (2020) agses
related to the ro(l 0) assessed many case studies

¢ of SHGs i
The . S in rural development.
Cretat%etud}}; revcal‘ed that SHGs have the po%ver to
the SOC10-economic revolution in the

country. The SHG and Bank linka
a positive

improved t

i . ge system made
mpact in poverty alleviation and

o he attitude of the rural women.
owever, the proper policy initiative is

: required
for further improvement. )

Sarpishetti et.al (2018) expressed that
economic independence and income generation is

the need for every women in India. Microfinance
through SHGs is playing a vital role in reducing
the poverty line and enhancing the socio-economic
status of rural women in India. SHG as voluntary
organization promote savings and reduce
dependency on money lenders, provide health and

nutrition services and medical assistance to rural
women.

Objectives of the study:
1. To understand the SHGs in Kamataka State.

2. To examine the demographic status of women
SHG members.

3. To analyse the women empowerment through
SHGs.

Methodology:

The present study involves, 100 women
sample from Kundapura Taluk of Udupi District.
The sample respondents are selected based on
simple random sampling method. In this_study
primary data were collected from dlfectly
respondents by pre-designed questionnaire. S}mple
percentage, graphs and other relevant statistical
techniques were adopted.

SHGs in Karnataka:

The economy of Karnataka i§ an agrariznj
and rural economy. The agriculture 1n I.(amatzgg
has many problems like low.productmtt\y, un g
employment, insufficient crgdlt etc. Tbe 119s;(())r); °
SHG promotion started with NGO 1n
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80. At agencies, analyg;,
nd of 19 _ g '
NABARD by tl_@ 'i:ts and all the feedback fo, Change, inep% |
assing 0n 10 has 30 distr of SHGs  make  them more e, .ODQrauQ”c
p taka ber frje,. -
present, Kama Gs. The total num 4 (Retrieved  time, the Karnalaka Sty end,y'lm-qj
formed till Januarft)’ Govt. of Karnata ,alinche din  Livelihood Mission, T eer the \“’rh«;/M
from RDPR r'?])::lg’e Programme \;vastJ'GS in the role in COVID-]Q par{dhavcs;"/‘l
SHG-Bank L first loans L0 S taka  measures launcheg by th. Mic bR
1-92, the very district of Karna e € Sy |
1991 were given in Kolar dis branch to  The scheme jg Mpleme,, ed p e NE
country were ga Bank, Bangarpet br li on State Rural Live]ihood P, ”‘rough’,‘ €
Venkateshw Corporati ’ Tt
December 9, 1991 and by tsp\;athirllz'lah“a Sangha  women acr%SS e Stat.e Playeg an: } A
Andersonpetl Branch to Sfra30 1992 (NABARD  rural areas y é)rodqug masks‘ sa:u:: b
of Bodugurki on January scz;led the programme WC’_" doOr_ to 0or to Create aware'fv [
Report 19-20). NABARD upscz of measures that ~ social distancing 44 Othey ™
in famalaka by iniiating a seris bank staff, measures. h
included training of NGO and an “h .
convening regular meetings of all Intervening havats & :
District Wise Report On Shg Group Entries By Grama P anchayats As Oy Apri], 2y .
No. of No. of No. of
0.0

Unemployed Aged/Disapj,
No. of Gram | No- SHG Member
District Name

N, 0§
d Member
Groups " Member
Panchayats Entereq | Details

- Detai i\

st | e | 2 |
[ L . G5 g
m_m-mm-
5y
e
Sl 75—
Chikkamagaluru h
vt g9 ——

Dakshing kannada m




233 15096 225602 ||
e Ty T 6
e L — | 16070 1221501 n:il75’ 12368 12472
Mr\.ﬂu‘u»_ T _27-1_8_ s 18462 7 7993 6020
gaich” :,,m/*’”“"":7 s [86099 a5 B A
Qe - — 271 12031 | 157657 [11250 |S186 150200
e F N EL I ESLUE e B N L 1T
Tnmﬂ}{’ff'./‘/p’sg’ 7684 | 93658 | 3357 1076l 5667
Udupt k/mﬁa:/ E:/ 8656 105962 | 12317 8386 | 7396
q ka ¢ L .
pard 22— 213 6385 85950 7179 o | o6t
ﬂﬂ.“‘p“rq»/ 73 1§72 a \6472 5
el /1:,// gaes 34819 2766 \ 5862
yadgl 16022 281615 | 3677833 | 200968 R | 2007
— 214557
V Source: RDPR, Government of Karnataka 1 J 216024
QHGS in Udup| DiStl’iCt:
) ‘No.| No- No. of No. of No. of
Taluk ' . No. of | No. of i
E;lme tof SHG Meml.)er Unemployed | Aged/Disabled | SHG G:')ouS I:G I‘J()(.;OfSHGl
‘ \GPs Groups | Details Member |Member Details| G il Sy
. Entered Entered Details roups with Confirmed
| e Entered with | Incomplete i
| ntered Complete |  details “,
\ I details }
M/L“E_ 16990 501 3179 1392 19 | 1380
ndapurn | 45| 3092 37058 1669 |
Udupi 16| 3181 | 39610 1087
ol | 88| 7684 ] 93658 3257
L__,,_—{,/L_’,‘_.'_—’—

Reason for joining SHGs:

SHGs are seen @
empowering ~ women, increasing leadership
activities, school enrolment, improving nutrition in
rural women. Rural women join SHGS mainly for
avayling loans with lower interest rate, promoting
saving habit, increasing family condition, standard
?}fel“'mg and to start micro enterprise. It provides
requirm;gt:nfy- fund ~ for her contingency
that SHGs n-]aLIS observed in the literature review
from all the wa es women independent, powerful

y.

Functions of SHGs:

Inity : it wi
iate and inculcate the saving habit with

al arty _
sans, lending loans to the members of

=roup, soly;
. » S0lvi
nd avy ng common problems of members

i]ing b

a ) :
— ank loans for the micro business a1
'Vl 4
| Rl

——

e
anuary to March 2021

s an instrument for .

the major function of SH
registered

formally

independently by
are volunteers, the
systematically and regu
situation thro

Source: RDPR, Government of Karnataka.

the

y are not paid,

Gs.OnceSHGs  are
and formed, theyrun

members.Group members
but they work

larly to change their own

ugh mutual support.

Results and Discussion:

Demographic analysis:

Above 50
Total

Above 30-40
Above 40-50

Table — 1 Age of respondents
Percentage

Age
Between 20-30

Source:

15

S

—

8

— 5
100

RNATIONAL RESEARC

Primary data




other age ©

Table - 2 Marit2
Marital status

MmTiL‘d
l ’nmnrﬂt‘d

QHHI'( C / ””"(”"‘l’”’(l
| 0 1 l‘{G> .
:)'C _5'] WS ’) W\ 1A ] ; QHIC

marmed.

Table -3: Quallﬁcatmn of the respondents:

W

(Qualification :

[1iterate . /

|- 5 Standard ,,,,";——”"'{

<. 7 Standard 6

710" Standard ] 0

11-12" Standard | 0

(yraduate ' - ,40,/

Post Graduate | . ,_,L’J
| 100

Total
Source: Primary data

Table 3 reveals that 44% of women In

SHGs studied up to 1-5" standard, 36% studied till
.7 guandard and 20% women are illiterate. These
0% women use thumb impression as  their
qonature in meetings as well as in taking loans
And it is highlighted in the graph that no

clc.
members in SHGs are educated above 7 standard

Women empowerment and SHGs:
Reason for joining SHGs:
Table 4:
Percentage
. 74(Out of 100)
15 (Outof 100)
100 (Out of IUU) 77
100 (Out of HN))

L 0(Out ot 100)
Pmm/r\ data

" Reason for joining SHGs:
Taking pew loans
_Repaying old loans
Saving mone)
Social status

7‘ ithers -
Source

1 eizcue 41 @ January to March 2021 SO SACHAR

| Vo!

| Children education

 For business

| Son/Daughter marriage

In this question, the opti
members that they can tick e on (.
Table represents here that lﬂmm
(hat they have joined the She "
saving habit and gaining a goq s:‘ [ )
society. 74% members of SHe, Cla|
main reason for joining groyp Sag
loans and 15% members Xpreq, $ &
repayment of old loan, they haVch; " l‘

Table -5: Purpose of 'akingl :

purpose of takmg loan 7 P"Centag
8 (()Ul oy [”

...‘.. (Ou[ m .T’.‘:

chaymg old loan

52 (Out of},',
32 (Out oﬁ\f}

T

24 (Out of |y

' Building house

Economic empow erment 100 (Out of

Source: Primary data

This table clears that 100% membe-

that economic empowerment 1s the sole res
the purpose of taking loan. 32% membe
loan for the purpose of starting new busx
restructuring existing business.32% taks iz
building house, 24% for their son or &

marriage purpose, 22% takes loan for =

education and remaining 8% agree for the -
of repaying old loans.

Table - 6: Amount of loan taken from SH:

Amount of loan taken = Percentage

~ from SHGs
l ess lhan W

>o,000 o 1 lakh 3

‘bo‘eolakhs 71

Bclm\‘?lakhs | 26 |
== 100 —

Source- prr
ource: Primary data
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ors 10 the distribution of sample

. 6, amO‘mt of loan taken in SHGs.
_ that means majority of SHG
aken the Joan amount of more than
ers taken below Rs. 3 lakhs

ers said that the amount of
hem is Rs. 50,000 to Rs. 1 lakh.
Yy have taken loan amount of less

n with SHGs:

Percentage

——————

e

| 0

:‘ Less than ]—year _W—/——
330 ST

i S
ears I
M 52
"Above 10 years R
100

e

| Source: Primary data

hows that 52% of members aré associated
Gs from more than 10 years, 18%
ssociated from more than 5-10
3-5 years and only 10% are
from last 1-3 years. And no
n a year time.

Table 78
with SH
members are a
years, 20% are from

associated with SHGS st
members 2€ recently joined withi

Table -8: Frequency of loan rega)_fment

Frequency of loan repayment Percentage

Monthly
Monhly

| Quarterly

\ Yearly

!‘ Total

Source: Primary data

respond?;te Table No. & shows that
i s said, the fr epaym
is monthly in all SHGs equency of loan r€p y

100%
ent

[
‘ﬂ“ *Issue 4

1
——— .January to March 2021

Table - b {
9: Frequency of members meeting in

v SHG:
requen

(l]nee tic:g"i‘;l“;e“m(l;)ers Percentage
Weekly
Monthly \ 0
Quarterly \l :)00
Yearly \ 0
Total \ 100

Source: Primary data

Table 10: Level of sharing and solving
problems mutually:

Source: Primary data

Table No. 9&10, shows that the group
members meet monthly and discuss the problems
and solve it mutually.

Table - 11: Economic condition and standard of
living:

Level of sharing and solving
problems mutually

Yes

Joining SHGs improved economic | Percentage

dition and standard of living

con

No
Notswe
Yes 00—
Total

Source: Primary data

non involvement of

Table - 12: Opinio
Government and NGOs:
More involvement of Percentage
Government and NGOs are

I
Strongly disagree %//,
M '0’/

EUB—

Agree
ee
gtrongly g _10/0,/

al '
T Source: Primary data




that all the
g12 reveals er joining

I
ble No. 11 "
respondgts are agreeing 100% t

. 1110 .
SHG, their economlfj Col?d];re strongly believe
L ed and @
living 1mprov

f
' involvement 0
ill there 18 @ mqre _ er
(IOO%)I:;?ltl :23 TE]GOS is required for the furt
Govern .

improvement In SHGs.

Findingsof the study:
It is found in the study that

women in SHGs are above 40. years 0

bers interviewed in the Su
the members Jification of these women
married. The highest quali literate. They
is 7 standard and 20% women are ‘.l ierate. -
have joined SHGs with the intention of sa;/lo,f,;
money, gaining good social status and mos ‘
them are agreed that they joined SHGs for taqug
new loans and repaying the old loans. The. main
purpose of taking new loans is to start their own
small-scale business, children education, son or
daughter’s marriage and for building house. They
all are mutually agreed that economic
empowerment is the universal purpose of availing
loans in SHGs. The maximum members of the
group have taken more than Rs. 3 lakhs of loan
and they are following monthly pattern for
repaying the loan amount. Majority of the
members are associated with SHGs from more
than 10 years of time and they meet monthly for
discussing  their problems, repaying  loans,
depositing saving money to the bank and in the
monthly meeting, they discuss and decide about
future plans, maintains the minutes book of the
meeting and the President and Secretary wil] pe
the signing authorities for aj] transactions with the
mutual trust. They strongly agree that involvemeny
of Government and NGOs jg required for he
further improvement in the SHGs.

most of the
fage and a”
rvey are

Conclusion:

Women SHGs play a vital role i rura]
development of India. Because in that savings
first, Credit later approach is most usefy] to
Women SHGs for their cmpowerment as wel] ag
fulfill their needs such as children’s education,
establishment  of micro units and create
employment opportunities in the rural areas
(Subrahmanyam et al., 2019). Empowering

VS" 11 e lssue 41 * January to March 2021
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o and standard of

women IS not just fy, |

needs but also more h0|istej§ung I
(Mohanty an_d Sahy, 2020) Sogiy (tjr .
state is showing a Positive ],r'n Gg in(l\""«
rural women. The wop, en Wpaq()ntk@
SHGs are not only becom;, 0 ass():_?j,
also, they are in a state 10 take , hln.dep 4,
and making their best plan 1 €ir iy
However, it is keenly observeg inr the :
SHG members as well as i lter, the ;
is still further impro\,emem ey,
According to the opinion of g I§ i,
expecting the more l'nvo]veme“t orOmQ”m
and different NGOs. Gy,

b,
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