
OsAnnexure 1 -Syllabus 

Digital Marketing Duration: 40 hours 
Ppes: Rs. 2400 

pescription 
fundamentals Of Marketing in Business Introduction To Search Engine Optimization (SEO) Need for Search Engine Optimization How Search Engines Work and Search Engine Algorithms Major search engines and directories Submission to search engines Keyword research and analysis 

Keywords Position Checker 
Keyword Density & Webpage Content Title And Description Optimization 
Internal Link Structure and Link Building 
Directory & Article Submission 
lleader and Meta Tags Optimization 
SEO Website Evaluation 

Google Keyword Tool 
How to market on different social media channels 

Social Media Analytics 
Paid YouTube products to drive scale 
Email Marketing 

How to Optimize your ads 
How to measure ROI? 

4 

Google analytics - all the reports that matter 
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Digital Marketing photo 

 

 

                                                                                                                                   


